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Corporate social responsibility:

engaging the community
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Conclusions

The purpose of this study was to explore firm CSR practices or activities with a
particular stakeholder group, that is, community. We identified four categories of
community engagement undertaken by the cases in the study as follows: donations,
employee voluntarism, projects and partnerships. These categories took in key
operational sectors such as health, education, women and children, arts, sports and
housing or infrastructure. Although employee volunteerism has unique characteristics
and could potentially be distinguished as a separate initiative, some models and
definitions (Porter and Kramer, 2002) include it as a form of corporate philanthropy
(Schwartz and Carroll, 2003). CSR directly impacts the very people who invest in the
company, therefore creating a cycle of benefit for both the organisation and the
community. Strategic corporate social investment’s legitimate focus allows for a
meaningful benefit for society, which is also valuable to the business (Porter and
Kramer, 2002). It is more beneficial to a firm if their social and economic goals are not
inherently conflicting, but rather integrally connected.
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