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Excellent prospects for beautiful minds: marketing

international education
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Discussion

With an orientation towards qualitative research, this study aimed at transferability by
establishing connections between its results and the results or argumentations
presented in previous discussions of higher education marketing. Moreover, this study
was systematic in its attempt to create dependability by showing consistency in the
manner it was reported and confirmability by attempting to connect the data so it could
be understood by the readers (Eriksson and Kovalainen, 2008).

This study concentrated on business and technology programmes because these are
the major fields in which Finnish HEIs have established international programmes.
These fields are also market-oriented by the nature of their disciplines. Thus, a further
study should analyse whether the emphasis on instrumental educational values would
manifest itself in a similar manner in other study fields. Whereas this study was based
on text only a further investigation of photographs and student narratives, would
provide further insight into marketing differentiation efforts and possibly open new
msights into the marketing of non-academic parts of student experience. This research
area would also benefit from comparative international studies taking also different
legislative restrictions into account.
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