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Digital and Social Media Marketing in Business Education:

Implications for the Marketing Curriculum
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Digital Immigrants Engaging Digital
Natives

While Prensky (2001a, 2001b) refers to the perils faced by professors who are Digital
Immigrants teaching Digital Natives and others such as Frederiksen (2015) suggest
that the marketing academy is behind the times with regard to content delivery, the
articles in both parts of this special issue show that the marketing professoriate is making
great strides in developing curricula that engage students productively in digital and
social media. Given that an increasing range of marketing activities rely on tools and
techniques tradition-ally developed outside of the marketing discipline, today’s
businesses demand integration across what were once con-sidered  functional — silos
(Grewal, Roggeveen, & Shankaranarayanan, 2015).
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