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3.4. Clarifying concepts in industrial marketing research

The clarification of concepts and constructs is a vital part of
theory construction, and an important aspect of what Weick
(1995) terms theorising. We therefore asked for papers that
examined how common concepts in industrial marketing
research, such as interaction, action, actor, agency, practice,
relationships, episodes, and value might be con-ceptualized
and explored from different general theoretical perspectives.
We have two invited and one competitive paper addressing
this theme.
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