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Brand management in higher education: The

University Brand Personality Scale
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4.1. Summary

Brand positioning represents an important strategic effort for today's
universities (Chapleo, 2011). This research provides a key step in devel-
oping measurement theory related to university brand personality and
identifies six university brand personality dimensions:

1) prestige (accepted, leading, reputable, successful, considerable)
2) sincerity (humane, helpful, friendly, trustworthy, fair)

3) appeal (attractive, productive, special)

4) lively (athletic, dynamic, lively, creative)

5) conscientiousness (organized, competent, structured, effective)
6) cosmopolitan (networked, international, cosmopolitan,)

Results of study 7 suggest that UBPS correlates with brand love,
WOM, and students' intention to support their university after gradua-
tion. However, not all dimensions correlate equally with brand love. In
contrast to generally positive relationships, the prestige dimension
displays negative relationships. Furthermore, this study identifies
brand love as another important dependent variable in university
marketing efforts. The correlational evidence is both managerially and
theoretically relevant.
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