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Relationship Marketing in Green Fashion—A Case

Study of hessnatur
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6 Conclusion

All initiatives mentioned in this chapter are examples from the field of relation-
ship-marketing communication that incorporate many of the aspects mentioned
in sect. 2. Hessnatur manages to not only encourage dialogue between customers
and the company but actually integrate customers into product testing and devel-
opment (see product testing campaign as well as hiking tour described in sect. 4).
Moreover, hessnatur takes one step further and makes customers advisors of the
company (see hessnatur Client Council described in sect. 4.3). The establishment
of the hessnatur foundation might be at the start to develop this kind of dialogue
further, thereby informing a wider public about sustainability issues. As discussed
in the previous section, this study provided a preliminary single case study dem-
onstrating possibilities of relationship-marketing communication that can support
communication strategies with customers in the green-fashion sector.
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