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The Growth of Private Label Brands: A Worldwide

Phenomenon?
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In conclusion, to answer the question of whether PLBs
will become a worldwide phenomenon, this research 07wS 33 PLB ud) 3 dswgi 1 $3935 5150 Jolee 3355 Ly ds Budiod o] cpu
investigates the influence of country-level market factors

on the development and growth of PLB across a wide Gz oy Sy LePLB 45 wiyly o ) 9las b bl ojlay e LoygdS 3 (Rewg
range of countries. The findings suggest that PLBs will

become a global phenomenon; however, in some mar- Oasjlys )0 5533 (5 33 5 ke 0l3gS 3 ol Laylilh (20 53 Wiz s wilgs
kets this will occur in the short run and in others in the
long run. We believe this research provides important
insights and contributions for academics who want to
expand their knowledge and understanding of the PLB
phenomenon; retailers that are attempting to develop bos wims 578 1) WPLB B wijls mw 45 iligys 65y5 b aums (375 PLB

poe Slo SS9 b o Gaod ) 85 Cawl (0l ba 9l Cawga amlgs o35 4

03 3)ga 3D 3 395 5)d 9 Jld Wyls wad A U e el GilsBliils glp

PLBs; and local, regional, and brand manufacturers that
are wondering where and when they will face the PLB

challenge and how to compete. S dblis O L wl digfe 5 ub walgs dzlgs PLB jille b Uil 42
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