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The Relationship between Internal Branding and Organizational

Citizenship Behaviour: The Mediating Role of Person-Organization Fit
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5. Conclusion

The study explored the extent to which internal branding was associated with their citizenship behaviors in the
organizations. In addition, the study aimed at discovering whether the congruence of employees’ perceived values
with values of the organization provided a mediating role in the relationship between employees feeling of
commitment with the brand and employees’ citizenship behaviors towards their organizations. The findings of this
study presented that the degree of association between internal branding and citizenship behaviors of employees were
not so strong, the results indicated a certain degree of congruence between the two dimensions. This result is
consistent with the recent research. For instance Asha and Jyothi (2013) reported a positive and significant correlation
between internal branding and organizational citizenship behavior. The more committed the employees were to the
brand, the more citizenship behaviors they exhibited in their interaction with the people in the organizations.
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