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A Cross Validation of Consumer-Based Brand Equity

(CBBE) with Private Labels in Spain
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5 Discussion

The concept of CBBE is a strategic tool for businesses when assessing brand
performance and developing brand strategies. The majority of studies conducted on
Consumer-Based Brand Equity (CBBE) are based on the conceptualisation introduced
by Aaker (1991) and Keller (1993). However, no consensus has yet been reached
regarding the validity of CBBE. Yoo and Donthu’s (2001) measure applied in goods
oriented brands has prompted the question of whether the scale

was appropriate for private labels and different cultures. This study confirms the
validity of the Nam et al.’s (2011) CBBE model in a different culture (Spanish) and a
new branding context (PL). It also outperforms the CBBE model introduced by Yoo
and Donthu (2001). In summary, the current study contributes to knowledge by

assessing the external validity of Nam et al.’s (2011) CBBE model in PL, comparing
their model to Yoo and Donthu’s (2001) model.
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