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Conclusion

Based on the literature review, there has been a little discussion about tourist expe-
rience in the desert and their place attachment to such a setting. The authors of the 
geotourism studies did not pay sufficient attention to such issue. Therefore, this study 
aimed to explore the relationship between the tourist experience and the place at-
tachment in the desert. Consequently, the results of this study indicate that the desert 
tourism participants in Wadi Rum were young and middle aged, well-educated, as well 
as international and local visitors. Moreover, esthetics is the major dimension of their 
tourist experience at Wadi Rum. This study has also shown that a significantly positi-
ve relationship between the education factor of the tourist experience and the place 
identity. There was also a significantly positive relationship between escapism and the 
place dependence. These findings will help tourism managers, planners and marketers 
to enhance their offers and allocate their resources and provide appropriate tourism 
products to their consumers. Ritchie and Crouch (2003) asserted that tourism desti-
nation stakeholders should share a general vision to create a “landscape of experience 
- experiencescapes”. 
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