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ONLINE RECEPTION ANALYSIS: BIG DATA IN

QUALITATIVE MARKETING RESEARCH
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CONCLUSION

In this paper, we show that online reception analysis is a way to approach
large-scale open-access social media platforms and understand consumers’
interpretive activities on such platforms. Through both quantitative and
qualitative analyses, we show how big data can be used in a qualitative

marketing research perspective to open up our understanding of users and
texts and how they interact on and through digital media. The aim of this
research is different from netnography’s blueprint of a specific community
culture, and online reception analyses embark on different forms of ana-
lyses, even if the methods of data collections employed are largely the same
as those used in netnography. One might argue that where netnography’s
focus on communities exhibit the traits of modern forms of “the social,”
fleeting and ephemeral social interactions on large-scale open-access social
media represent postmodern forms of sociality (Maffesoli, 1996).
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