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Antecedents of project partnering in the construction

industry — The impact of relationship history
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7. Conclusions

Our research question aimed at better understanding how the histo-
ry of relationships between actors influences the choice of partnering
and of partners on a specific project. The research has illustrated that
the context of the relationships in which project partnering develops
impacts the customer's procurement behavior in terms of partner selec-
tion and to a lesser degree, the choice of project partnering as a procure-
ment mode. This research enables the framing of preliminary insights
that could enrich both construction partnering literature and project
marketing literature if confirmed by further research.
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