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ACCOUNTING FOR BRANDS: CONTEMPORARY

ISSUES AND ALTERNATIVE OPTIONS
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Conclusion

The financial world arrives at a brand valuation by estimating the operating profit attributable to the
brand and comparing it to an unbranded product. The resulting premium associated with the brand is
adjusted for taxes, and then multiplied by a seven-item factor (leadership, stability, market,

internationality, trend, support and protection) using interbrand’s assessment of brand strength.

Also, brand valuation appears to be the most promising technique capable of illustrating the importance
of brands to managers while bridging the different orientations between accountants and marketing

managers. Since the value of brand can be expressed in monetary terms, all decision makers have a
common point of reference. The measure of brand value may include subjective elements, but the lack

of such a measure means that the importance of intangible assets may be overlooked.
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