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limitations and future research

it was a central intention of this study to capture a com-
prehensive picture of how services marketing research has 
developed over the past ten years. Therefore, we chose a 
relatively large sample of more than 12,500 papers which 
appeared in the 34 most relevant marketing journals for 
the period spanning from 2000 to 2009 based on the VhB 
JOUrQUal 1 ranking from 2003 (VhB 2003). notwith-
standing the ongoing interest in measuring the importance 
and quality of research papers in the field of marketing 
(polonsky and Whitelaw 2006), journal rankings have 
nevertheless encountered vehement criticism within the 
scientific community (shugan 2003). For example, the 
fact that it often matters more where an author’s results 
are published than how justified their research objectives 
have been frequently evokes frustration over the review and 
publication process of some recognized, high-ranking jour-
nals (clark and Wright 2007, p. 612). Furthermore, there is 
no generally accepted international ranking scale for such 
journals. With no international standardization, the quality 
assessment of a journal can vary from one ranking scale to 
the next. many countries have their own national journal 
ranking scales, as is the case with the highly rated JOUr-
QUal-ranking, which we refer to here, for example, and 
which is the ranking scale predominantly used in german 
speaking countries (harzing 2008 provides a collation of 
journal rankings in its Journal Quality list which compares 
approximately 20 different international business journals).
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