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New trends of Intelligent E-Marketing based on Web Mining for eshops
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4. Conclusions and future work

This study aimed to test the necessity of the SMEs to become active users of web mining solutions. Overall, from
the results it can be extracted that: a) the Pricing analysis is not relevant for them, because in the majority of cases is
established by the products providers; b) the fraud has not any impact in the online purchases. It is inferred from the
responses, that the market has not obtained the necessary maturity yet and that this issue is often outsourced to third
party partners; c) Almost all the questioned companies have deployed the web analytics over their websites but they
do not follow an exhaustive data analysis.
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