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CONSUMER RESPONSES TO CORPORATE SOCIAL RESPONSIBILITY (CSR) INITIATIVES
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HYPOTHESES

When a product is associated with a positively evaluated
object, affect transfer will occur. Affect transfer is the process
wherein people’s preexisting affect associated with one object
is transferred to a closely related object, toward which people
may not hold prior affect (Shimp 1981). Affect transfer has
been commonly observed in various marketing contexts.
Research in brand extension indicates that consumers often
respond favorably to a new product that is introduced by an
existing reputable brand (Aaker and Keller 1990). Similarly,
in event sponsorship, consumers’ positive affect toward the
event often results in favorable evaluations of the sponsoring
product (Crimmins and Horn 1996). Keller (2003, p. 595)
named the affect transfer as the brand-leveraging process,
wherein marketers attempt to increase the equity of their
brands by borrowing equity from others.
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