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Conducting international marketing research

in the twenty-first century
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The changing global environment

Evolution of international marketing research

To understand the research needs of the twenty-first century it is important to
consider how they have changed over the past four decades. In the 1960s and
1970s, many US firms, faced by slackening rates of growth in their domestic
markets, began to venture into international markets. Japanese and European
firms with smaller domestic markets also expanded internationally in order to
broaden the geographic scope of their operations and take advantage of
potential economies of scale or to respond to foreign competition entering their
domestic markets (Douglas and Craig, 1989). In this initial phase of
International market entry, firms were mostly concerned with collecting
information to identify and assess market opportunities in other countries to
determine which markets to enter, how to position products in these markets
and how far to adapt different elements of the marketing mix to local market
conditions.
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