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a b s t r a c t

Artificial intelligence is a software-based program that helps companies to enhance their productivity of
the companies. Therefore gaining more marketing knowledge and other organizational knowledge is very
important for the development of the performance of business companies. Thus, the usage of artificial
intelligence in several sectors of business companies is increasing day by day. Thereafter, the infrastruc-
ture of artificial intelligence is expensive but the usage of artificial intelligence can enhance the level of
the performance of business organizations. Apart from that, the usage of artificial intelligence helps to
enhance the knowledge production of companies. Along with that, the usage of AI helps the companies
to gain knowledge about the B2B marketing process which helps the companies to enhance their goods
and products. In addition to that, by using the facilities of AI programs the companies can gain knowledge
about the demands and needs of the market easily.
Therefore, the companies can improve their products according to the demands of the markets. Thus,

improving the services according to the demands and needs of the market helps the companies to
enhance the number of the customer. Therefore, enhancing the number of the customer leads to the
enhancement of the sales rate of the companies. Furthermore, the purpose of this particular research
study is to analyze the artificial intelligence framework and its impact on the business performance of
the companies. The usage of AI impacts not only the international companies but also the companies
of domestic markets are impacted by the software program. In addition to that, the researcher has used
the secondary methods for gathering genuine, objective and accurate data about the research topic. Apart
from that, the researcher has used the qualitative methods for analyzing all the collected data in this
research study.
Copyright � 2021 Elsevier Ltd. All rights reserved.
Selection and peer-review under responsibility of the scientific committee of the International Confer-
ence on Applied Research and Engineering 2021
1. Introduction

Inclination of people towards adoption of advanced technology
created a path for businesses to utilize technology for improving
knowledge sharing supporting overall business growth. In this con-
text, artificial intelligence (AI) supported the automation of busi-
ness processes, especially in the B2B (business to business)
context. Circulation of real-time data holding great impact on
B2B marketing and operational context can help to collect and uti-
lize data on consumer and vendor profile for improving knowledge
production. This is also effective to unify the data for sharing infor-
mation and communicating with the target audience while com-
municating and engaging the audience using preferred channels.
Besides, being an operational in this competitive business environ-
ment demands a focus on making rational decisions for supporting
the knowledge management process.Fig. 1.Fig. 2.Fig. 3.Fig. 4.
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Fig. 1. Research paradigm (Source: Self-made).

Fig. 2. Methods for gathering data (Source: Self-made).

Fig. 3. Methods for analyzing data (Source: self-made).
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This, as a result, can help to improve the holistic performance of
a firm through utilizing AI and automating the knowledge sharing
process. Now, regarding this, the current study is destined to
examine the importance of integrating AI for supporting knowl-
edge production in a B2B marketing context. It would be beneficial
to comment on the efficiency of knowledge creation and rational
decision-making process for prompting business capabilities. Fur-
thermore, this study would be helpful to explore the contribution
of a technological revolution in meeting business goals and objec-
tives for creating and managing an integrated knowledge manage-
ment framework using AI technology.
2. Usage of artificial intelligence in business organizations

Artificial intelligence is technology based software and the
usage of this technology in several factors is increasing day by
day. Therefore, the usage of artificial intelligence makes the com-
panies capable of enhancing the economic condition and business
growth. Thereafter, the implementation of artificial intelligence
software in the companies is very expensive but there are a lot
of benefits of using AI in several sectors of a business organization.
Thus, AI technology can be used in several sectors such as market-
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ing, supply chain management, different operations, customer ser-
vice, product quality and others [1]. Therefore, the usage of AI
helps to enhance the quality of the products by choosing the right
raw materials by technology. Apart from that, the usage of AI in
business organizations helps for the better supply chain manage-
ment. Therefore, better supply chain management leads to a better
customer experience because of the timely delivery of their
products.

Thereafter, good quality products and a better delivery process
help to gain customer satisfaction. Thus, the usage of artificial
intelligence helps to enhance the customer service level of the
company and enhance a better customer experience. Along with
that, marketing is a very important part of any business organiza-
tion and the usage of AI in marketing of the business organization
can improve the strategies of marketing of the companies [2].
Apart from that, the business companies have to set some goals
to achieve and the companies have to complete some operations
to achieve the goals. Therefore, the usage of AI helps for smarter
operations and that helps to enhance the productivity and prof-
itability of the companies. Thus, these are the applications and
beneficial sites of artificial intelligence in the business
organizations.
3. B2B marketing and its advantages

B2B marketing means the business-to-business marketing that
supports the marketing system of products and services to other
organizations and businesses. Therefore, the mentioned marketing
system helps to gain knowledge about the market trends easily [3].
Thereafter, there are other several beneficial sites of the B2B mar-
keting system in business organizations. Firstly this system helps
to identify sales opportunities and that helps the companies to
enhance the rate of the sales of the companies. Apart from that,
the B2B marketing system increases the customer value for the
companies which helps to get customer satisfaction for the compa-
nies. Thereafter, better customer satisfaction helps to get better
feedback from the customers and that helps to enhance the num-
ber of customers for the companies [4]. In addition to that, enhanc-
ing sales rates and customer number helps to enhance profitability
of the companies. Apart from that, the market trends that are based



Fig. 4. Artificial intelligence framework (Source: Self-made).

Table 1
AI applications and their benefits in business.

AI applications in
business

Beneficial sites

Customer service AI helps the companies to provide better customer
services

Marketing The usage of AI for targeted marketing is very helpful
Supply chain

management
The usage of AI in supply chain management makes
smarter supply chain

Operations AI technology is used for smarter business operation
Quality of products AI helps the companies to enhance the product quality

Table 2
B2B marketing trends and benefits in business.

B2B marketing
trends

Benefits

Account based
marketing

Helps to identify and isolate the most important
accounts

Content
marketing

Helps to create quality contents about the products and
connect with the proper audience

Customer
experience

Helps to gain knowledge about customer experience

Multiple channel
approach

Helps to provide content about the company on social
media platforms

Branding Helps to establish a different and unique identity of the
companies
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on the B2B marketing system are analyzed in the table and their
benefits on business are also analyzed.
4. Methods and techniques

The usage of different types of techniques and methods makes a
research study more reliable and readable. Thereafter, there are
3

several types of methods and techniques that are used in research
studies. Therefore, the researcher has used some research methods
and all the methods are analyzed in this part of this particular
research article. Thus, the researcher has used research philosophy,
research design, research approach and other methods for collect-
ing and analyzing data in this particular research study [5]. The
usage of these research techniques helps to get more information
about the research topic and helps to analyze the data in an objec-
tive way. Furthermore, the research has used the positivism
research philosophy for gaining some genuine, reliable, and objec-
tive data for this particular research study. Apart from that, the
research has used the deductive research approach which helped
the researcher to gain more information about the research topic.

On the other hand, the researcher has adopted the descriptive
research design because it helps to analyze data in a descriptive
way. Therefore, the mentioned research design helps to find out
the what, where, when and how questions related to the research
topic [6]. Thus, these questions are the basic questions of a
research topic which helps the researcher to get a basic idea about
the concept of the topic. In addition to that, the mentioned
research design is unable to answer the why questions of the
research topic and because of that, the researcher has used other
methods for collecting more data. There are generally two types
of methods for collecting data such as primary methods and sec-
ondary methods. Therefore, primary methods are based on real-
life activities and experiences and the data that are collected by
using the primary methods are genuine and original [7]. There-
after, the secondary is helpful to gain knowledge from the previous
literature, articles and journals.

Along with that, there are a lot of sources of the methods of data
gathering. Firstly, the sources of primary methods are surveys,
interviews and others. Therefore, the sources of secondary meth-
ods are books, magazines, government records, newspapers, public
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records, journals, articles and other data that are published [8].
Thus, the researcher has used the secondary methods and tech-
niques for collecting proper accurate data about the particular
research topic. Thereafter, the secondary methods and sources
helped the researcher to gain knowledge and information about
the impact of artificial intelligence and B2B marketing on the per-
formance of business organizations.

On the other hand, the researcher has adopted proper tech-
niques for analyzing all the collected data in this particular
research study. There are mainly two types of techniques for ana-
lyzing all the data such as quantitative methods and qualitative
methods. Therefore, quantitative methods are used for analyzing
the data that are collected by using the primary methods. The qual-
itative methods are used to analyze the data that are collected by
using the secondary methods [9]. Thereafter, as the researcher
has adopted the secondary methods for collecting data then the
researcher had to adopt the qualitative methods for analyzing all
the data in this particular research study. In addition to that, the
qualitative methods are able to analyze all the data in a systematic
way which helps to create the research study more readable.
5. Results and discussion

5.1. Impact of artificial intelligence and B2B marketing on business
performance

Knowledge production and gaining more knowledge about
market trends and other sectors is very important for the develop-
ment of the business companies. Therefore, previously these fac-
tors were done by human beings and now the usage of
technology has made it easier. Therefore, artificial intelligence is
a type of modern technology which helps to develop the productiv-
ity and profitability of the business companies [10]. Apart from
that, the B2B marketing is an innovative strategy to enhance the
sales rate of the business companies. Along with that, the B2B mar-
keting system helps to build up relationships with other business
companies that help to gain knowledge about the market trends.

On the other hand, the main purpose of this particular research
study is to analyze the impacts of artificial intelligence and the B2B
marketing process on business development and business perfor-
mance. Therefore it is identified that artificial intelligence can be
used in several sectors of the companies and the development of
the performance of the companies by enhancing the levels of those
sectors of the companies [11]. Thus, the sectors in which the AI
technology can be used are customer service, supply chain man-
agement, marketing, knowledge production, and product quality
and delivery process. All the mentioned sectors are very important
for any international domestic company and especially a better
delivery process is very important for the international companies.

Thereafter, as the usage of AI helps to improve the delivery pro-
cess and supply chain management and product quality therefore
this leads to the development of customer service. Apart from that,
better customer service helps to gain good feedback from the cus-
tomers and that helps to get more loyal customers for the compa-
nies [12]. Therefore, enhancing the number of the customers leads
to the development of the sales rate of the companies. Along with
that, the B2B marketing process helps to gain knowledge about the
market trends and the companies can improve their products
according to the market trends.
4

6. Conclusion

It is identified that the usage of artificial intelligence is very
important and beneficial for the companies. Apart from that, the
usage of the B2B marketing system is also very beneficial for the
development of the performance of the business companies. There-
fore, artificial intelligence helps to promote the products of busi-
ness companies on social media by using several applications
and that helps to get more customers for the companies. In addi-
tion to that, the B2B marketing process helps to build up a good
relationship with other business organizations. Along with that,
artificial intelligence is faster than humans and helps the compa-
nies to gain more knowledge about the market trends and other
factors. Therefore, it can be said that there is a big impact of artifi-
cial intelligence on knowledge production of the companies and on
business performance of B2B marketing as well.
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