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4.Discussion

As an exploratory study, this research argues that proper choice of color is 
critical in developing destination logos because color is one of the main 
vehicles that communicate image, cut through clutter to gain attention, and 
speed up recognition of the destination (Hem & Iversen, 2004). As a result, 
tourism marketing managers must develop a better understanding of the 
effects of color in order to make informed deci-sions in the development of 
strong destination logos. Tourists often per-ceive destination image through 
its logo, which has been an important contributor in determining 
destinations' representativeness, visual brand awareness, and marketing 
effectiveness (Morgan et al., 2013).
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