
بخشی از ترجمه مقاله   

بخشی از ترجمه مقاله    رنتی ایران عرضه تفروشگاه این 

http://iranarze.ir/use+big+data+competitive+advantage+company


بخشی از ترجمه مقاله   

بخشی از ترجمه مقاله    رنتی ایران عرضه تفروشگاه این 

4. Conclusion

The term Big Data refers to large amounts of data, mainly unstructured and semi-structured, which comes from a
lot of different sources. It is not possible to process this data with traditional approaches and tools. This concept has 
become very popular recently, when companies are trying to understand the customer behaviour as much as possible 
and technology progress is galloping forwards. Companies have realized that a lot of value can be found inside huge 
amounts of unstructured data and with lowered costs on storage place have also barriers for handling Big Data 
significantly reduced. 

Big Data brings several advantages to companies. It allows higher transparency of information inside 
organizations, enables broader, deeper and more accurate insight, therefore improves decision - making as well. It 
gives companies the possibility to create more complex and complete image about their customers and therefore 
offer more accurately tailored products and services. 
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