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Areas for future research

By organizing our review of each WOM topic (e.g. valence, linguistic cues, etc.) by
sender versus receiver, one goal of this review is to highlight gaps in the literature.
For instance, research is needed to understand how reception of WOM is influenced
by contextual variables. Furthermore, we encourage researcher to study online WOM
in its complex, naturalistic settings (versus focusing only on one variable at a time).
In online platforms, reviews do not appear by themselves. Amazon reviews, for
example, are displayed on pages that simultaneously show overall product ratings,
similar products, sponsored products, bundles, and so on. As such, to fully
understand how consumers navigate word of mouth marketing, research is needed to
understand how variables that are inherent in online platform might interact to affect
WOM sharing and reception. 5
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