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7.Limitations and future research

As with all research the findings of this study are subject to some limitations. 
Process research always contends with a trade-off between accuracy and 
generalizability (Pentland, 1999). Owing to its multi-dimensional nature, the 
phenomenon of corporate brand identity development, as with most real 
processes, is virtually impossible to capture absolutely (ibid., p. 720). 
However, the purpose of this study is to understand how and why corporate 
brand identity develops in the context of new B2B venture development 
rather than to provide a universal explanation of the phenomenon. Applying 
this research approach to studies across a number of firms would further our 
understanding of the dynamic nature of the brand identity development 
process.
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