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6. Limitations and future research
The main limitation of this study is its generalizability beyond the luxury sector. While the 
results are likely to be useful in the luxury sec-tor, they may not be directly 
applicable to other industries. The general nature of the findings therefore needs to 
be confirmed in other contexts.
Second, the study showed clear differences in the results between the four examined consumer 
cultures. A more thorough investigation of these differences lies outside the scope of this study 
and is a potential avenue for future research.
Third, the study employed brand awareness and brand image as dimensions of brand equity. 
Future research could also incorporate other dimensions, such as brand quality and brand 
associations, and re-evaluate the brand equity creation process.
Last but not least, socio-demographic variables such as gender, age, income, and education, 
might have a significant influence, or a moderating effect, on the conceptual model and could 
be included in future analyses for a more thorough understanding of the studied phenomenon.
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