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V.CONCLUSION AND FUTURE WORK 

Data mining is a tool used to extract important information from existing data and enable better decision-making 

throughout the banking and retail industries. They use data warehousing to combine various data from databases into an 

acceptable format so that the data can be mined. The data is then analyzed and the information that is captured is used 

throughout the organization to support decision-making. It is universally accepted that many industries (including 

banking, retail and telecom) are using data mining effectively. Undoubtedly, data mining has many uses in industries. 

Its practical applications in such areas as analyzing medical outcomes, detecting credit card fraud, predicting customer 

purchase behavior, predicting the personal interests of Web users, optimizing manufacturing processes etc. have been 

very successful. The retail industry is also realizing that data mining could give them a competitive advantage. Those 

banks and retailers that have realized the utility of data mining and are in the process of building a data mining 

environment for their decision-making process will reap immense benefit and derive considerable competitive 

advantage to withstand competition in future 
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