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4. Conclusion 
The UK market for clothing and fashion continues to be excited and exciting, 
although it is clear that real growth may lie elsewhere in Europe. The mass 
market and recognition drive uniformity, but differentiation and 
individualism is growing. Changes in the spending patterns of (western) 
consumers may have an increasing impact on clothing and fashion if the final, 
influential, category lead the way to changed spending patterns for the future. 
That McFashion is global and continues to grow as the consumer society 
influences the developing world. Teenagers are as likely to be wearing 
McFashion as are 40, 50 and 60 some times. That International Super brands 
will protect their exclusivity whilst using aspiration and consumerism to 
attract a broader, multi level consumer market.
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