
بخشی از ترجمه مقاله

بخشی از ترجمه مقاله فروشگاه اینترنتی ایران عرضه

http://iranarze.ir/internet+marketing+capabilities+international+market+growth


بخشی از ترجمه مقاله

بخشی از ترجمه مقاله فروشگاه اینترنتی ایران عرضه

6. Conclusions, implications, limitations and future research
 

The study provides new insights into international Internet marketing capabilities and the relationship 
between international

 
strategic orientation and international network capabilities and

 
how they 

drive the international market growth of the firm. The
 
study contributes to our understanding of 

the aggregate nature of
 
capabilities related to Internet marketing capabilities beyond a

 
singular 

perspective of simple Internet use. The idea that Internet
 
marketing capabilities are a group of 

distinct marketing activities
 

that can be leveraged for international performance outcomes
 extends our knowledge of international business digital capabili-ties. The bundling of more 

traditional capabilities with these
 
evolving Internet marketing capabilities will benefit the firm 

when
 

strategically orientated towards internationalisation. Moreover,
 

Internet marketing 
capabilities also enhance the international

 
strategic orientation of the firm. Our study sheds 

additional light
 
on the relationship between capabilities and firm performance. It

 
examines the 

links between capabilities, functional competences
 
and performance outcomes. Although the 

literature on Internet
 
related capabilities asserts a positive impact on firm performance,

 
these 

claims have not been empirically tested. Our study provides
 
this empirical evidence based on 

data pertaining to a sample of
 
Australian firms with international customers.
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