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CONCLUDING REMARKS

Some caveats about the role of guidelines such as these were provided
earlier, and this might be a useful point for the reader to review them. In
particular, I would emphasize that this is not a paper about doing research,
but about communicating and evaluating it. If the research was not conducted
by accepted scientific standards, the reader or evaluator is unlikely to be
convinced of its merits regardless of how well these or other guidelines are
followed.

Moreover, it is worth pointing out that these are ““‘consensus’ guidelines
that are likely to reflect (more or less) the judgment of many experienced
researchers and reviewers. Some years ago, in a discussion of judgmental
expertise, Einhorn (1974) warned of the “oddball” whose judgments might
disagree with everyone else yet be proved correct by subsequent events.
Analogously, in the present context it is possible that a researcher could
ignore all conventional guidelines and still be successful in effectively com-
municating the results of his or her research. Unconventional strategies can
produce good outcomes because of skill, luck, or other factors’.
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