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Discussion

The moderating effects of site type, product, and NFT on advertising
effectiveness

Overall, the results indicate that 3D advertising outperforms 2D ad-
vertising in improving consumers' attitude toward the brand, purchase
intention, and intention to revisit the website, which is consistent with
results from prior studies (e.g., Debbabi et al., 2010; Li et al., 2002). As
expected, the 3D format has different effects by product type: 3D and
2D conditions have consistently higher differences for the geometric
product than for the material product. Especially in brand attitude and
purchase intention, 3D advertising fails to have superior effects for the
material product. Thus, 3D advertising looksmore effective for geomet-
ric products than for material products. 3D advertising may have had
more favorable effects in the watch condition and partially favorable
effects in the jacket condition because 3D advertising can enhance visu-
al sensory information, for example by showing different angles, and
zooming in and out. This visual information can drive the consumer to
create more vivid mental imagery about using the product.
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