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IV. CONCLUSION

Social CRM is closely related to the behavior performed by 
the customer (social network users). From the literature study 
on social CRM especially the application on social network 
many benefits that can be felt. Social CRM is another way for 
the people to make relationship with customer 

More attention should be paid to the use of social CRM, the 
required data must be the original with a defined standard and 
based on the right source, therefore, the process of checking 
the truth of the data should be added to the analysis process of 
the social network data, review the characteristics From the 
social network and all that is inside is a thing to be reckoned 

for anyone who wants to implement this social CRM, with 
obtained results can be in accordance with what is needed. 

For the next development that develops social CRM as one 
way to solve the problems that occur, the data validation phase 
must be designed and implemented because social media is a 
data created naturally between interactions or human activities 
that require good results 
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