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7. Conclusion

This research has investigated the interaction between customer satisfaction and loyalty factors, service quality
and positive word of mouth impacts on the sample of 207 customers of both retail and wholesale banking of 
different banks in Northern Cyprus.  

Results extracted from the frequency tables (table 3 through table 11) has pointed out related datas.According to 
these results we can summarize some demographic datas and preferences. Number of man and woman who has 
answered the survey is nearly same. As we can see education level is high in this 207 customers. Most of them are in 
between 25-44 years old. Number of TRNC and TC citizens are nearly same. Income level is high. Most of them 
uses one or two banks and many of them ( nearly half of the responders) prefers to use branch and usage patronage 
is very high. 
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