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5.2. Managerial implications

Our findings suggest that firms that desire to develop 
brand or-ientations should promote strategic 
entrepreneurship among their top managers. In the B2B 
market, managers may not be motivated to invest in 
branding due to the lack of immediate returns on 
investment and the higher risk associated with 
branding activities (Leek & Christodoulides, 2011). In 
addition, some managers do not seem to understand 
the value of developing relationships in connection 
with developing B2B brands and fail to see that 
relationships are embedded in B2B brand assets (Davis 
et al., 2008). To overcome the risk-averse nature of 
strategic decision-making and fully discover the 
benefits of B2B branding, managers need to be more 
innovative, proactive, and competitive ag-gressive. 
That is, they need to be more entrepreneurial oriented.
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