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Conclusions and Discussion

The recurring claim that the ubiquitous news media provide only what the
audiences want has stirred both professional debate and academic inquiry.
Whether journalistic or scholarly, the pursuit for answers is both practical and
intellectual, given the pivotal role of mass media in a democratic society. Being
the immediate gatekeepers in the news production process, views from editors
and news directors certainly are not only interesting, but also crucial in deter-
mining what news is eventually presented to the audiences. As the ultimate
consumers of the news product, audience members have long maintained a
love-hate relationship with journalists. How their perspectives interact with
each other has significant implications for the news manufacturing process as
a whole.
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