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6. Conclusions and future research directions

This paper investigates a multidimensional nature of client's per-
ceived value (CPV) in professional business services and identifies three
CPV dimensions: functional, emotional and social value, both con-
ceptually and empirically. We relate CPV dimensions to signaling-based
value antecedents (corporate reputation, corporate credibility, and re-
lationship quality), and to satisfaction and loyalty as value outcomes.
Study shows that perceived corporate credibility and relationship
quality impact all CPV dimensions. Perceived corporate reputation
impacts only perceived emotional value. Furthermore, business custo-
mers' satisfaction is explained by functional and social value, and sa-
tisfaction mediates their effect on loyalty. Emotional value however
impacts loyalty directly.
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