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Consumer attention to price in social commerce:

Eye tracking patterns in retail clothing
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6.Conclusion

Table 1 shows a summary of conclusions and suggestions for future research.
The findings show that researchers can analyze consumers' needs in terms of
attributes or stimuli with different consequences and then focus consumers'
attention toward the main attributes both directly and indirectly. In addition to
implications for retailers, the re-sults of this study provide a useful theoretical
contribution with respect to consumers' attention to price as they shop on
social media platforms.

The results of this study imply that retailers can draw consumers' at-tention
to price directly through manipulation of the price points and price position
(visibility) or indirectly through the use of a salient attri-bute such as a
model/mannequin. The study proposes a research framework (see Fig. 5) to
examine the determinants of consumer atten-tion to price.
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