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Conclusion

Despite the significant number of publications rooted in the strategic 
management and marketing fields, the body of knowledge on CI is still 
in an embryonic stage. It seems that throughout the last two decades, 
scholars have been preoccupied with deciphering whether or not com-
panies are incorporating CI in their business activities. These explorative 
journeys have been marked by unsophisticated methods that might give 
the appearance of a profiling of CI characteristics within the focal com-
pany, but certainly fail to add any prescriptive value for both research 
and management practice, as exemplified by, for instance, there being 
no common definition of CI; the equivocal approaches to the CI pro-
cess; the strong focus on data collection; and inappropriate analysis 
(Dishman and Calof 2008; Wright et al. 2009).
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