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Strategic orientation, innovation performance and

the moderating influence of marketing management

L deg

T8 00 daz 3 s ded Slp ddbloe das i 3] iewd 5 LB ol

Dole SIS o) e andSS) dinud b ol pass (Liolys LlB) 355 Conyd L

o ,e ol il 09,9


http://iranarze.ir/strategic+orientation+innovation+performance+moderating+influence+marketing+management

()

% JTd UIJ__Il

539-L1> sLaULS ol5ig 43

5. Conclusions and discussion

This research aims at exploring the relationship between a firm's

strategic orientation, marketing management in terms of marketing mix
tactics, and innovation performance. First, our findings indicate that the
use of marketing management tools specifically related to the mar-
keting mix has a positive effect on the relationship between customer,
technology and combined customer/technology orientations and in-
novation performance. Second, the results show that the moderating
effect of marketing management in boosting innovation success is
greatest for organizations with a technology orientation. Third, our
findings suggest that the moderating effect of marketing management
on the relationship between orientation and performance increases as
more elements of the marketing mix are deployed simultaneously.
Finally, while our findings show that both customer and technology
orientation are positively associated with innovation performance, they
also show that organizations that follow a combined customer/tech-
nology orientation tend to outperform organizations that follow either
one or the other of these orientations alone.
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