% JTo UlJ__JI m)

5291 sLaUlS o8 g 49

L dlie Lyl Olgis

O dicdin )y 9 s LA, Tz puSg) (6)ls L) Ly

e udSS) Olgis
What is a luxury brand? A new definition and review
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4. Conclusion and suggestions for future research

The literature highlights how the marketing of luxury brands is different than other products
while raising even more questions. Future research should continue to test different
theories in the luxury context. The most frequently used theories to explain the motivations
to con-sume luxury to this point are based on status, values, and social com-parison, but
additional theories from diverse disciplinary backgrounds should be tested. Further,
differences in motivation for luxury con-sumption between product and service categories,
by gender, and by culture, is in need of additional study.

As luxury markets expand internationally, more cross-cultural re-search is needed to
better understand how consumers' behavior is im-pacted by their culture. The lack of
consensus on whether individualism vs. collectivism and other cultural factors matter to
luxury consumers is in need of additional study, as are the circumstances under which na-tional
culture makes a difference.
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