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5.Concluding remarks

Value-based pricing is generally considered a superior practice that 
allows firms to gain a competitive advantage through 
customer value creation, capturing part of that value in the 
form of profit. Yet, despite these benefits, pricing practices 
that emphasize value-based pricing are not widely used in 
business markets. This overview shows that this value-based 
pricing paradox is due in part to the psychological chal-lenges 
that managers face. Based on the evidence assembled here, 
de-tailing how cognitive biases and their underlying 
assumptions affect managerial pricing practices, researchers 
and managers can advance pricing research and improve 
pricing practice.
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