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Discussion and Conclusion

In this study, we investigate the relative impacts of ‘‘LOM’’, religiosity, and ethical judgment on 
ethical intentions in a marketing situation. Our results indicate that all these variables have a significant 
influence on the eth-ical intentions of marketing managers as hypothesized. Specifically, validating past 
studies and ethics models, the results indicate that ethical judgments of marketing man-agers can have a 
positive impact on their ethical intentions. Therefore, organizations should try to nurture the ethical judgments 
of managers because, based on our finding, this will have a positive impact on their ethical decisions. For 
example, ‘‘ethical judgement’’ exercises can be included as part of ethics training within the organizations. 
Since ‘‘ethical judgment’’ is essentially a consequence of a moral reasoning, this exercise should be conducted 
by discussing various moral philosophies as well as applying them using business ethics case analyses or 
using ethical vignettes. Training topics should also include a discussion of differ-ent types of deontological 
and teleological evaluations (e.g., Hunt and Vitell 1986) to help trainees in forming ‘‘ethical judgments’’ 
which, based on our finding, can lead to more ethical decision-making.
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