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Limitations and Future Research

The proposed framework barely scratches the surface of the
problem of change in marketing systems. Conceptually, the
framework can potentially explain, from the marketing-sys-
tems-as-a-public-good perspective, why both collectivist/
socialist and privatization-based reforms might fail to deliver
justice. Moreover, future research is required to provide
detailed elaboration on the concepts, relationships, and pro-
cesses included in the framework. Specifically, what are the
precise mechanisms that govern the construction of “private’
(e.g. wealth, space, identity) spaces within marketing systems
and its relation to “public”? What are the other types of macro-
motives that might structure value creation processes? Also,
this research can be productively extended to investigate typol-
ogies of actors and their practices in constructing different
variations of composite value, the ways these actors interact
in shaping marketing-systems as the public good, the paths
justice-based or other macromotive-based discourses take in
structuring the course of marketing system evolution, and spe-
cific structures of attenuating mechanisms that provide
macromotive-based calibration.
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