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Global public relations and communication management

: A European perspective
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6.. imitations and future perspective

This study is limited both by its geographic and sectorial borders. These
two limitations interrelate with Taylor and Kent (1999) warning on the
assumptions about ways in which public relations are practiced around
the world. Although multinationals from what may become the
transatlantic free trade area (TAFTA), uniting Europe and North America,
are probably the most similar compared to other parts of the world,
Wakefield (2000) noted important differences between the US and
European practices of international public relations. Therefore, any
generalization of results beyond Europe needs empirical verification. It is
also important to repeat that this study covers only the corporate sector
(private and public, listed companies) and any generalization to NGO’s
and governmental organizations or agencies needs to be verified.
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