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Using big data from Customer Relationship Management

information systems to determine the client profile

in the hotel sector
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6. Final conclusions

We concluded that the repeater profile in this chain corresponds to
single, men, and traveling without children in the three scrutinized
nationalities, however, there are differences among nationalities in
terms of length of stay (larger in British and German than in Spanish)
and age (senior in British and German vs. younger in Spanish).
Moreover, due to the large number of tourists considered and the high
volume of their handled information, the profile detected in this chain
can be very useful not only to hotels, but also to tourist companies and
destinations, in order to conveniently adapt their products and their
marketing actions.

Overall, the great amount of available data from clients creates
relevant opportunities for the hotel companies, which can turn into a
strong competitive advantage. Further technical and more advanced
tools will allow us to better exploit the best available information about
the clients and their purchasing behavior. Our study has shown that
even simple statistics as the proportion tests can be used for stating a
solid large-scale information retrieval for client profiling, and it paves
the way towards Big Data approaches yielding strong support for de-
cision making of hotel managers.
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