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5.2. Future research directions

Despite the fact that this study has made a significant contribution in different
fields, still, there is no study that may answer all the questions in any study field.
Therefore, in this case, future research directions should be proposed to continue

exploring and deepening knowledge in the entrepreneurial marketing field.
Firstly, the results of the current research show that not all EM di-mensions have
a significant impact on the overall SME performance; therefore, there is a need for
further research in order to discover the cause of this non-significant relationship.
Secondly, similar studies may be individually undertaken into three sub-groups of
SEMSs, micro, small and medium enterprises in order to understand how they behave
re-lated to each of the EM dimensions. Thirdly, the impact of EM di-mensions could
be measured separately on the financial and non-financial SME performance in
order to understand which performance is more affected by the impact of EM
dimensions. Fourthly, this re-search has treated the SMEs in general, and it would
be of interest to conduct the same research framework into different industries.
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