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5.Discussion
We applied theories of behavioral economics to investigate whether we can improve 
tourism satisfaction without funda-mentally changing the tour content or providing 
financial in-centives. We conducted a field study on Chinese tourists visiting Seoul, 
Korea, and measured general and specifictoursatisfaction, overall impression of the 
city, the intention to recommend or revisit the city, and willing to pay amount 
(WTP) amount for the same tour package. Our results demonstrated that raising ex-
pectations by providing additional information before the activ-ities can increase 
tour satisfaction and favorable attitudes for future visits. In addition, our results 
demonstrate that the effects of reciprocity and peak-end manipulations also made 
positive influence on tour satisfaction, although the impact was smaller than the 
effect of raising expectations. 
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