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V. CONCLUSION

In this paper, we have proposed a framework which aim is making

better influence in targeted advertising of products considering
different features. In this approach after defining the user types which
has been mentioned in this article and using the algorithms of
discovering cohesive subgroups in a social network according to
previous researches

s gl
siadias L 5o e L6 sleul T Was o auaS @l Lsele L, allie Gl
ol pasutia 1 us s G332l 33 39 O¥lgama Cilidne §la Sy @ drei b O¥sams
$le 0g,5,0) (asS sla o el 3l eolinul 5 , b oylil OT @) dllis ol jo a5 )5 £ g
Olgama Gy diib umas 5 5 8 Oladed b Gilhe, elaizd (g dSud 5o poua

ol 03,5 While, o OBuiin s Gilads 4y asps Ly Objide 40 LSS Oladi e,

D dz g3

Conyd b JalS 0 dasyd dlie dags glp cddblce desy3 31 e g Lol ol
dole SIS Lowts) cllin LacdSS) dinn b oo (ol g blB) 8y

dolé SIS o) ouds des )3 OVl (p Sdods Gystiws (gl

O B P it I L WP



http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/targeted+advertisement+social+networks+recommender+systems



