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5. Conclusions, implications and future research

This study seeks to advance the theorization of interfirm marketing
cooperation in industrial clusters and to explore the role of proximity
as a facilitator in this context. The specific scale used in the present
study provides a good means for measuring these phenomena with
good levels of reliability and validity. In particular, this scale represents
an important contribution by empirically validating the role of social
proximity and institutional proximity and by showing that Knoben
andOerlemans' (2006) conceptualization of cognitive proximity andor-
ganizational proximity onlyworks in one dimension. In the specific case
of interfirmmarketing cooperation, this scale has high levels of validity
and reliability and includes three items: trade fairs and promotional ac-
tivities, commercial missions and delegations to attract new customers.
In this study, Brown, McNaughton, and Bell's (2010) indicators were
found tofit betterwithmeasuring interfirm cooperation than those pro-
posed by Felzensztein, Gimmon, and Carter (2010).
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