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Data mining of transactional data for sales of dairy products
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Conclusions

Sales of dairy products do not depend on the average price of products. With the
increase and decrease of price, sold quantities do not change. Adding new items to
the SKU list or removing some of them does not affect sales. The consumption of
dairy products is not influenced by the month. We may expect comparatively
constant sales with low levels of standard deviation. The quantity of sales is
mainly affected by the year and the group of stocks. Future research may focus on
time series analysis of sales using the same initial dataset consisting of
transactional data for sales.
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