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5.3. Limitations and future research

First, the use of a cross-sectional research design cannot formally
test the causality, and reliance on self-reports runs the risk of common
method bias (Hair et al., 2010). In future, researchers might employ
longitudinal research designs and objective data to confirm causality,
and a dyadic (or multi-level) dataset to eliminate common method bias.
Second, we did not control for specific cultural factors that may
potentially influence internal branding processes (Miles & Mangold,
2005). Because brand orientation can be considered a cultural factor
(Urde, 1999; Urde et al., 2013), we study its impact on internal
branding processes. Furthermore, organizational culture varies more
across industries than within them (e.g. Chatman & Jehn, 1994). By
controlling the sector dummies, we account for cultural factors'
influence on internal branding. Nevertheless, further research might
control other specific cultural factors (i.e. innovation culture) to
enhance the findings' reliability. Third, we conducted our study in a
single country (the UK) and a single industry (nonprofit organizations).
Future research should replicate this study across multiple countries
and industries to improve its generalizability.
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