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Word of Mouth impact on the adoption of mobile banking in Iran
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8. Limitations and recommendations for further studies

One of the major limitations of the paper is that it studies only the Internet users and non-users are not considered. In
other words, the scope of this study covers the Internet user but not all individuals. Furthermore, the model is cross-
sectional, which measures consumers perceptions and intentions at a single point of time. Further studies are recommended
to use longitudinal survey because individuals perceptions and preferences are likely to change as they achieve more expe-
rience over time.

Another limitations of this study is that demographic factors are not considered. For further studies we recommend
studying adoption of mobile banking, according to demographic factors such as age, gender, income and education.

The results showed that word and mouth has high positive impact on other factors; Therefore, for future works it is rec-
ommended to study word of mouth affect on factors such as Awareness, Credibility, Compatibility with lifestyle and needs.

Due to the high impact of word of mouth on the adoption of mobile banking, we recommend studying of factors that
affecting positive word of mouth by consumers of mobile banking services.
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