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How valuable are your customers in the brand value co-creation

process? The development of a Customer Co-Creation

Value (CCCYV) scale
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6.3. Limitations and further research

This research has several limitations that warrant further research.
For example, it shows that CCCV positively affects help intention,
feedback intention, willingness to pay a premium price, purchase

intention, positive word-of-mouth, social media behavior, and actual
co-creation behavior on Facebook and Twitter. However, future re-
search should test CCCV within a more comprehensive model.
Additional consequences (e.g., brand equity, sales, and satisfaction),
moderators (e.g., personality), and mediators (e.g., value-in-use per-
ceptions, emotional attachment, and feeling of ownership) should re-
ceive more research attention.

Furthermore, this study focuses on CCCV from the customer's point
of view. Co-creation of brand value, however, is a process that involves
multiple stakeholders in a service ecosystem. Therefore, future research
should also examine CCCV from the perspective of other stakeholders.
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